
Transport for Greater ManchesterGet on Board Phase 1

Examples from the first wave of #GetonBoard promoting the launch of new low bus fares 

Appendix 1



Transport for Greater ManchesterPhase 1 

Examples from the second wave of #GetonBoard 

- promoting the integrated campaign across PT and AT

Radio advert:



Transport for Greater ManchesterPhase 1

Examples from the business 

engagement strand of #GetonBoard



Transport for Greater ManchesterVisual summary of aligned campaigns

How #GetOnBoard has been underpinned by targeted modal activity e.g. 

using Contactless, hyper local active travel, Metrolink Christmas campaign  



Transport for Greater ManchesterComplementary campaigns 

Addressing barriers to PT/ AT e.g. network and road safety



Transport for Greater ManchesterGet On Board Phase 2 integrated campaign visuals

Audience led approach to creative, using representative case studies of GM residents. 

Videos:
4 case studies. Hero video, 30 second and 15 second versions. Mix of interview style and B roll showcasing journeys



Transport for Greater ManchesterPhase 2 integrated campaign visuals

Digital Billboards Bus and Metrolink posters

Bus and Metrolink wraps

Social media

Static ads: 6 case studies fit 
for channel, showing a 
broader range of case 

studies


