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Single Use Plastics (SUP) Flow Chart describing Leadership in Supporting and Implementing reductions in SUP, this includes a Pact agreed by
all 10 Districts, a pilot of water fountains implemented in 2019, Supported the Government’s initiative to introduce the DRS Scheme, Plastic
Free Campaign, GM response to Government’s consultations submitted, Briefing Notes provided to Districts on Consultation and Legislation,
Set new monitoring regime for banned products and Report to Wider Leadership Team in the CA on progress in 2024; Shared Data and Best
Practice will include a workshop to identify scope to reduce SUP, a Commissioned consultancy to provide spend analysis for Catering and
action plan, a Green Cities website page has been set up to promote case studies and advice and to set up a SUP Task and Finish Group.
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Single Use Plastics (SUP) Flow Chart describing workstreams to; Review Procurement Practices by commissioning a Eunomia Report which
identifies sustainable alternatives and procurement guidance for Single Use Plastics in catering and to Rerun data analysis on catering Single
Use Plastics; Embed Environmental Sustainability criteria in Social Value Procurement by reviewing and adopting in the GMCA the Social
Value Framework which promotes Environment sustainability; Support new initiatives to reduce SUP and increase recycling and reuse by a
introducing a GM Community Fund to promote recycling and reuse, Support the reuse shops in GM, Explore feasibility of rolling out GM Water
Fountain Scheme, Explore GM Refill support package and Explore initiatives to reduce plastic packaging.
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Single Use Plastics (SUP) Flow Chart describing workstreams to; Provide Carbon Literacy training to all staff procuring goods and services, the
GMCA will look at the feasibility of a module to promote reduction of SUP in procurements; To Raise awareness of this commitment with staff,
suppliers and wider community by producing toolkits and a communications plan to raise awareness.



